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Digital Signage is Prospering 
Tidbits on Social Networking 

Sharing of Thoughts, Perspectives, Experiences with /from End-users 

Digital Signage is Prospering 
Digital signage may be the most active media channel in 
enterprise communications at this time.  While many industries 
are struggling due to the challenging economy, the digital 
signage vendor community is holding its own (if not growing, 
with strategic relationships expanding); the number of signage 
conferences and shows is sustaining; industry publications, 
webcasts, and newsletters are increasing; and the number of 
end-user organizations looking to implement systems remains 
healthy. 

Overview/Perspectives 
Digital signage is everywhere: From Las Vegas and Times 
Square to sports arenas and stadiums, museums, airports and 
virtually all other public areas.   

More important, Enliten finds 
digital signage to be embraced 
by the enterprise community, 
where it is used to enhance 
environments and improve 
communications by providing: 

·  Organization information and 
news, 

·  Wayfinding,  
·  Emergency/safety 

notifications and guidance, 
·  Updates on events and 

employee activities, 
·  Third party content such as: 

news and entertainment 
channels; and financial, news 
and weather feeds. 

Organizations are blending digital signage solutions with other 
media channels (such as Intranet sites, webcasts, and satellite 
transmissions) to leverage resources, simplify the 
communication process, and establish a means to track and 
measure the effectiveness of the messages and systems. 

Signage has been around a long time….think about it.  Display 
systems (albeit, they were televisions, monitors, and/or 
projector systems) have been used for years in theme parks, 
public museums, physician waiting areas, high schools and  

 

Enliten Receives 
FGDLA Pillar Award 

Enliten  was recognized by the Federal 
Government Distance Learning Association 
(FGDLA) for its support of the Government 
Alliance for Training & Education by Satellite 
(GATES), the Government Education & Training 
Network (GETN) User’s Group, and other 
distance learning activities in the Federal 
Government.  
For more about Enliten  receiving the 
FDGLA 2009 Pillar Award, see the reference in 
right section of Enliten’s  home page. 

_____________ 

Tidbit Briefs/Questions 
·  Infocomm hosted more than 29,000 

attendees last month in Orlando.  Digital 
signage, webcasting and 
videoconferencing (telepresence) 
solutions were prevalent on the exhibit 
floor. 

·  The smartphone playing field is 
improving. However, they are only 
available with their exclusive network 
partners:  Apple’s iPhone through AT&T 
and the Palm Pre through Sprint. 

·  Companies are using satellite based 
broadband service to distribute 
information to outlying offices and 
facilities.   

·  Satellite-based enterprise networks and 
services continue to quietly increase in 
numbers and applications. 

·  The affects of the digital transition 
continue, as cable companies introduce 
plans to improve bandwidth utilization, 
e.g.:  more and/or different devices will 
be needed to provide digital signals. In 
most cases, it will come with a cost  
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middle schools (Channel One), enterprise museums and 
showcase lobbies, hotels and public meeting centers, and 
airports (e.g.: CNN’s Airport Channel).  Signage has become a 
lucrative self-standing industry as digital screens have 
become prevalent and affordable. 

Content is King 
Relevant Content is King, as with all communications 
channels. However, at Enliten, we strongly believe that it takes 
the “Right Blend of Media” to enable successful 
communications.  It is critical that organizations develop a 
well-thought communications strategy, with an emphasis on 
addressing the content strategy, prior to selecting a signage 
solution. 

Digital Signage… or what to call it? 
What does the term “Digital Signage” mean to you?  Many 
recognize that digital signage is actually a technology, e.g.:  
the display screen or system.  As a result, different names, or 
references are being coined, including:  Visual 
Communications Systems; Digital Media Systems.  Don’t 
worry!  Be comforted in knowing that all are good.  Identify the 
term that works for you and your organization. 

What’s Next on Digital Signage? 
Other topics and key issues which may be addressed in future 
issues of Update (based on your feedback and requests): 

·  Building the business model…is there a cost justification? 
·  How to get buy-in and leverage existing resources. 
·  Who owns the system? 
·  How to get through the plethora of solutions and providers 

and select the right one. 
·  The value in blending media channels. 

Feel free to share your non-proprietary or strategic guidance 
and recommendations.  Submit to rp1@enliten.net 
_____________________________________________________________ 

Tidbits on Social Networking 
On the Rise 
According to a recent survey by comScore Media Metrix, 
Facebook and Myspace have more than 70 million users. 
Facebook’s number has doubled in the past year, while 
Myspace has decreased by 5%. Twitter has more than 17 
million users, up from less than 1 million last year. LinkedIn 
has doubled its users to more than 7 million.  Plaxo has 2.3 
million users, also more than doubled since last year.  Ning is 
not in the top 25. 

Erratic Usage Warrants Caution  
Social Network user loyalty is erratic, according to Nielsen 
research.  Facebook usage by minutes is up significantly, 
nearly three time that of Myspace.  Twitter, although far 
behind, is increasing usage at a rapid pace.  Change is 

·  increase. Although analog televisions 
may still be usable, the number of 
viewable analog channels is and/or will 
be reduced.  

 

Recommended Reading 
10 Twitter tips from early federal adopters 
Carolyn Duffy Marsan, Network World, June 9, 
2009  
http://www.networkworld.com/news/2009/04090
9-feds-twitter-tips.html 

A Day in the Life of 3G  
“…The 3G wireless networks of today are not 
perfect (they are, collectively, a work in 
progress), and they are not all created equal.”  
For results of PC World’s research of the top 
wireless network service providers. 
Mark Sullivan, PC World, June 28, 2009 
http://www.pcworld.com/article/167391/3GTests
.html 

 

 

 

 

 

 

 

 

 

_____________ 
Your Opinions, Thoughts & 

Perspectives? 
Throughout the years, Enliten  has invited industry 
professionals to provide their Opinions, Thoughts & 
Perspectives on their products or services, as well as 
applications and trends impacting enterprise 
communications.   

In a slightly different approach, Enliten  extends the 
opportunity for you to share your opinions and 
thoughts on the following questions, which will be 
featured in future issues of Update .   

Please answer any or all: 

1. How is your organization using digital signage? 
a. For Internal communications? 
b. For External communications 
c. For advertising, marketing, and promotions? 

2. What type of success are you experiencing? 
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constant – be careful about relying on specific network 
applications for the long term.   

Twitter Experiencing Cybercrime  
According to a July 6, 2009 article in USA Today, 
Cybercriminals are targeting Twitter users. Know who you are 
welcoming in and the links they provide. 

Social Network Success Story 
I work with and track a number of organizations using social 
media.  Atlanta-based iFive Alliances may be one of the most 
effective users. Paul Terlemezian, President of iFive, has 
established communities on a number of social websites, 
including Twitter, LinkedIn, and Ning. The mission of 
Terlemezian’s company is to help his client’s (vendors in the 
enterprise learning space) establish strategic business 
relationships and increase their revenues. According to 
Terlemezian, “Social Networks provide an excellent means to 
communicate with clients and business associates. They are 
sharing communities, where I have been able to engage 
industry specialists and debate authors of training programs.” 

3. What do you see as being the next great video or 
rich media application in the enterprise? 

______________ 
 

Enliten  is a proud sponsor of the 
Communications Media Management 

Association (CMMA) and Federal 
Government Distance Learning 

Association (FGDLA).  

For information on how and why to join 
CMMA:   www.cmma.net 

For information on FGDLA: 
www.fgdla.us 

______________ 
Visit the Enliten  Web Site 

www.enliten.net 

Gain access to industry articles and case 
studies at the Enliten Resource Center . 

 

Get the Info! 
Feel free to forward this e-mail to other associates 

interested in receiving Enliten  Update  and the PoE. 

Or send an e-mail requesting to be added to 
Enliten’s distribution list:    rp1@enliten.net 

 


